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Remedies

• Medicines produced for self-treatment
• Today called OTCs

– “Over-the-Counter” medicines
• 1800s called Patent Medicines

– Term from British patent medicines
• Also called proprietary products

– Mass produced, not made by pharmacist



Remedy Promotion to Public

• Explored by William 
Helfand and others

• Fantastic claims
• Panaceas
• Potent or inert
• Promoted via all 

media
– Newspapers, posters, 

trade cards
From Helfand Collection, Library Company of Philadelphia



Begin at the Beginning



Early Pharmacy in young USA
• Apothecary shops uncommon
• Apothecaries practiced pharmacy and 

medicine together
• Apothecary primarily a shopkeeper selling

– Herbs
– Oils and flavorings
– Combs and brushes
– Soap and face powders
– Books and stationery
– Remedies (patent medicines from Britain)

• Few prescriptions (Physicians dispensed.)



Benedict Arnold



British Patent Medicines

• Cure-alls
• Laxatives
• Analgesics

– Internal
– External

• Tonics
• Eye drops or salve
• Miscellaneous

– Soothing syrups
– Women’s menstrual 

regulators
– Foot or other powders



Treatise on 
Bateman’s 
Pectoral 

Drops, New 
York, 1731



Broadside for Godfrey’s Cordial



John Day 
Wholesale 

Catalog, 1771



Patent Medicine 
section in Day 
catalog, 1771



Patent Medicine sales

• Grocers
• General Stores
• Postmasters
• Physicians
• Printers

– Benjamin Franklin
• Wholesalers



Thomas Dyott’s
“Philadelphia Cheap Drug, Medicine, Chemical, Colour & Glass Warehouse”





Reports on
Remedies

• First publication of 
Philadelphia College 
of Pharmacy in 1824
– Recipes of nostrums

• Subsequent reports 
on “secret 
medicines”



Dyott 
ad, 1827



Testimonials and almanacs



Druggists’ Circular, 
1857

• Model trade paper
– Cheaply produced

• Spawned others
– Pharmaceutical Era
– New Remedies

• Continues today as 
Drug Topics

• Commercial
– Aggressive  



Two main types of 
advertising

• Professional
– Pharmacopeial 

drugs
– Chemicals

• Purely commercial
– Consumer appeal
– Profit motive



Public 
style ad



Rival products in 
1858 Druggists 

Circular

“and sold at prices which will insure … a much better margin…”



Adverts about profit



“Regular Drugstore Profit”

144 boxes (gross) = $1.15 each wholesale cost

Each box sold retail for $2.

144 x $2 = $288

$288 - $165= $123 profit (74%)



Trade card for Prickly Ash bitters



Higby’s Pharmacy
203 E. Huron Ave.
Bad Axe, Michigan

Stamped trade card



Advert for Rubber Stamp, 1890



Swamp Root 
Almanac



Back of Swamp 
Root Almanac

• Picture of 
impressive factory

• Blank area for 
drugstore stamp



Placards and Counter Displays



Typical 1890s Drugstore



“Dr. Jack”
c. 1900

• A “drummer”
– Traveling 

salesman for 
remedy company 
or wholesaler



Counter 
Jar for 
“West’s 

Liver Pills”



Parke-Davis
Medicated Throat 

Disks, 1925

• One of the most 
successful remedies in 
the history of American 
pharmacy

• Contained chloroform
• “Keep at cigar counter”



Cigar counter, 1925



John Dadd’s Pharmacy in Milwaukee



Promotional Letter 
sent to pharmacist

• Mentions 
“preliminary 
newspaper work”

• More adverts 
coming

• Salesman will call



Bayer promotion 
in American 

Druggist, c. 1905



Physician literature and samples



Store Brand

Example of
“Liebig’s 

Beef, Iron 
and Wine 

Tonic”

1891



Name of Pharmacy on Label

Implies that the pharmacist made up the product.
A common practice for drugstores up through the 1960s.



Bromo-Seltzer, 
1942

• Radio promotion
– “Ellery Queen”
– “Vox Pop”

• Touts quality of 
product

• Nothing about 
profit



“Novelty Promotions”



4-part promotion for Chamberlain’s Lotion, 1932



Rexall Record Album

“Premiums”:  Gifts to pharmacists who meet quotas 



Coricidin 
mortar & 

pestle 
mug

Nothing said about
contents of product



Self-service after 1950 with floor displays



Tylenol, 1974

• #1 Pain Reliever
• Pre-packaged floor 

display
• “Profits up to 39%”
• Promotional map of 

the USA
• “For those who 

should not take 
aspirin.”



Premium wall 
map for 

pharmacist



Full Floor 
Display of 

Tylenol



Higher profits with floor display



U.S. Pharmacy changes after 1950



RA Jackson, DB Worthen, & DD Garner, America’s Pharmacist, October 2003



Calmitol, 
1966



Hybephen-LA, 
1966

Prescription-only product

“Professional advertisement”

• Small typeface
• No mention of profit



1980 American Druggist

Remedy for lice 
(Pediculus) infestation



Aleve, 1994

• Professional
– Small print detail

• “Recommend”
– Touts quality of 

product not profit



Dimetapp, 
1994

• Pediatric preparation
• Alcohol-free
• Good taste

• No profit discussion



Promoted Recently to US Pharmacists?

• Small number of remedies requiring advice
– Anti-infectives

• Fungicides
• Lice remedies (Pediculicides)

– Eye Drops (ocular lubricants)
– Diet aids

• Most remedies sold outside of pharmacies
– Grocery stores
– Gasoline (petrol) stations
– “Big Box Stores” such as Wal-Mart

• Internet Stores



SSS Tonic from Amazon.com



Conclusions
• Before 1850, little promotion to pharmacists
• From 1865 to 1965

– Retail Pharmacies the prime outlet for remedies
– Manufacturers promote heavily to pharmacists

• After 1950 shift away from drugstores begins
– Grocers, convenience stores, Wal-Mart
– Promotion to pharmacists declines gradually

• From 1960 to 1980 strong emphasis on profit
• After 1980, shift to quality of product
• In 21st century, remedy promotion to pharmacist 

almost gone … and the journals are going, too.
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Money as symbol of profit



Pronto for Lice



Public style ad



Lamisil AT, 
fungicide

• Pharmacy 
Times, 
2007


